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Abstract

This dissertation article entitled ‘The Application’s Way of
Buddhadhamma for Promoting Thai Marketer’s Working on the Integrated
Buddhism’ has three objectives: 1) to study the concepts and theories of Thai
marketer’ works, 2) to study Buddhist tenets promoting Thai marketer’s works,
and 3) to propose alternative way of application of integrated Buddhadhamma
into Thai marketer’s works. In this research, the analysis of documentaries and
interview of marketers was used. The research findings were found that marketers
are the important professions in capitalism; their works are to link producers and
consumers together so as to provide the success for the business while servicing.
In doing this, the sincerity and confidence are required to follow. While applying
Buddhadhamma and the chosen theories into marketers’ promotion of quality
work, four bases of accomplishment and four sublime states of mind should be
properly observed so that they can promote marketers’ works wherein the
marketing is sustainably grown.
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